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A Fisherman’s Philosophy
How to Get a Bite on a Slow Day...

Talk about changing spots.
Prepare another rod while one is out.
Lay your rod down unsecured.
Go for a sandwich.
Start to pull the boat anchor.
Use the worst fly you own.
Crack open your first beer.
Crack open your last beer.
Take notice of a hot chick on a passing boat.
Watch others fishing.
Start reeling in your lines at going home time.
Give your fishing rod to a female companion or child to hold.
Put your landing net out of reach.
Make sure to cast your line over an obstruction.
Let your line drift into impossible weeds.
Turn away to look at the sunrise or sunset.set.
Decide you need to take a leak.
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Editorial:
The Importance Advertising
boat mechanic. I have seen
desperate boat owners
stranded at Gilbert's Marina
with the Coconut Telegraph
in one hand and cell phone in
another calling Louie's
Dockside Services to come
to their rescue. This
attention comes from a $25
a month business card ad
Louie has run consistently
from day one.
At the Coconut Telegraph
we have very reasonable
rates because we have a
very small staff and no
office, which equals low
overhead and inexpensive
advertising. So whether you
are a small business or large
company we have an ad size
that fits you. And note, even
...continued from page 2

our “small” ads are of a good
attention-grabbing size.
If your finances are
keeping you from investing in
consistent advertising,
consider starting with one of
our $25 business card size
ads (see facing page). Simply
send the ad content, or a
business card, along with the
$75 minimum three-month
payment and have your
business seen by our
hundreds of readers every
month. You’ll be surprise the
positive impact a little facetime in front of our readers
will make on your company’s
profits. Interested in going
big? For larger ads I’m
happy to stop by and setup a
comfortable and affordable
program for you.

